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MARKETING
AMNaLYSIS. THEN DECISION

Easy, Fast & Professional
Analysis of Survey Data

MARKETIHGETAT, A SWiSS COMPANY SPECIALIZING IN MARKETING DATA ANALYSIS, OFFERS
CLASSAPPS CLIENTS PROFESSIONAL ANALYSIS OF SURVEY DATA AT A VERY REASONABLE PRICE.
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I| Survey Services for ClassApps Clients
c assapp If you do not find what you need in this list, just ask Marketingstat. We can do a lot for you.
Service Features
Sample Size Compud abon of sample sze according lo desired levels of confidence and ermor
Cross Tables 2-way [or higher) cross lables wih
(Contngency lables) « Counts and parcantages

+ Significance test of proporticns

o Independence test of rows and columns (Chi)

o Correlalion lest of vanables (Pearson)

= End of table slalstics Mean, rangs, cosff. of vanation, ¢l
Coding Opan-andad (o) answers ara typically tough to anahyse, and a lot of important informalion may gef lost. MarketingStal
[Open-Ended Answers) | helps you squeeze every bil of informalion oul of your epen-ended answers
Brand Mapping Thes technigue 15 used to show associalons bebween rows and columns of a confingency lable

It & edremely useful for strategic purpeses, for inslance to find effective product posdioning, mapping the association
between rows and columns of atable, and much maore.

Cluster Analysis How many cluslers are there in your dala?
We can tell you, using the Ward's and K-Means clustenng techniques. and your business decimions will improve
Segmentation Tree Whal characlerslics do survey responders have in common? And who are Ihese responders? The arswer 1o these and

ofher guestions is shown invery informalive free-like chars thal help vou make betler decsions

Professional managers appreciate high-quality survey data analysis.
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How it works

You gather the data for your survey with the ClassApps software.
Then you send MarketingStat the individual responses, for instance in the
same file you download from the ClassApps software, and we do the data

elaboration according to your wishes. Within 1-5 days you receive cross tables,

charts, and analyses. Written reports may need 1-3 weeks time
Read more in the next page

Ask now for an offer about
your survey data analysis.

(+41) 0800 MY DATA  +1 (888) MKT DATA

Toll free in Switzevliand Toll free ia the USA

MarketingStat GmbH Christoph Merian-Ring 11 P. +41 (0)&1 401 6055 info@MarketingStat.com
CH-4153 Reinach F. +41 [0)61 401 6073 wwaw. MarketingStat.com

Switzerland




Ask now for an offer about your survey data analysis.

(+41) 0800 MY DATA

Toll free in Switzerland

+1 (888) MKT DATA

Toll free in the USA

Some of MarketingStat’s services to ClassApps clients

Cross Tables
This is how our contingency tables look.
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Examgle of professional cross teble with significance lesl, independance lest, and metics,

Sample Size

We can plan the best sample size for your survey, and you save
money while improving the quality of information.
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Cluster Analysis

Whether you know how many clusters are you looking for or nat,

we will extract all relevant groups from your survey data.
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Switzerland

Im Goldbrunnen 39
CH-4104 Oberwl

Brand Mapping

This is the tool of choice for making strategic decisions, such as
positioning brands and more. MarketingStat's clients include many
international marketing research agencies using our Brand Mapping
tool. Now you can too!
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Segmentation Tree

What do the respondents to your survey have in common? The
answer lies in the data, and MarketingStat knows how to make it
talk, in a language you can understand.

Other analyses we offer:

» Analysis of promotional effect

* Report writing (eg. of surveys)

* Charts and maps

* Scenario modelling and simulation
* Ads Eye Tracking
* And much more..
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MARKETING
AMALYSIS. THEM DECISION

P. +41 (0)61 401 6055
F. +41 (0)61 401 6073

info@MarketingStat.com
www. Marketingstat.com




